RAIL INFRASTRUCTURE STUDY
DEFENSE AGAINST

CLIMATE CHANGE PLAN

Outreach and Survey Results
Fall 2020
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How long do you
How often do . & _y
ou ride? typically wait at
v ) a station?
25%
10%

57% 41%

M 1to 3 days a week
M 4 or more days a week

M 0to 15 minutes
M 15 to 30 minutes
B 30+ minutes

B Several times a month

If train service was interrupted due to severe weather,
how would you travel instead?

Rideshare 15%
Company

Bike 1% Bus 13% Car 51%

® I would not make the trip 20%

N &

OCTA ltrans:

19%

Orange

2%

©
X
ul
X

12% 11% 6%

25% 19% 26%

(%]
o v C
c . v o
W .2 =) 5
= 2 o =2
0. © T <o s S 0
© == O U © (] oo U
(= = c £ £ oES
< © S © ol 7] oD Oy
© c o c .9 =) o< ] 2% @
+ 5 c S wn — =] c
= @ S 2.2 = c 5 c S <
(T © [ ©
A = z 8= ) = ) —0 o

Would you consider

riding the train more

if there were added
station improvements?

Would you still ride the
train if it was too hot,
windy, or rainy?

6%

0,
26% 25%
M Yes M Yes
B Maybe B Maybe
W No W No

What train station amenities would be most helpful
during a very hot, windy, or rainy day?

Water misters
on platform
24%

More shaded or
covered areas
79%

More accurate
information
about when my
train will arrive
58%

Fans on platform
23%

. More water
More seating 7 fountains
41% 23%
Better information
Restrooms about safety
38% precautions from

harsh weather
14%

Other 2%




What is your age range? What is your annual household income?

ﬁ Under e @ $10,000 - $24,999 21%
1g 1824 25-34 35-44 4554 55-64 65+ 625 000 - $49.999 .
1% 7% 17% 20% 22% 20% 13% R ’
$50,000 - $74,999 15%
AS an as

$75,000 - $99,999 13%
$100,000 - $124,999 13%
$125,000 or more 22%

What race/ethnicity best describes you?

42% White or Caucasian

30% Hispanic or Latino

13% Asian or Asian American

3%  Black or African American

2%  American Indian or Alaska Native

1%  Native Hawaiian or other Pacific Islander

2%  Another race

8%  Prefer not to answer

Digital Outreach Efforts

Outreach was communicated in

English & Spanish

-
-
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Combined Ads & - . .
Social Media Posts 7 Facebook Ads | 4 Facebook Posts | 2 Twitter Posts | 3 Geofencing Campaigns

STAY CONNECTED

Nearly 500,000 Impressions

3,301 Click Throughs

1’ 34 1 Completed Surveys

76 Completed in Spanish

Project Manager:
Jason Lee

(714) 560-5833
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